SHOW PROFILE

THE NATION’S LARGEST UPLAND HUNTING AND CONSERVATION EVENT

Back in Minneapolis Reach 30,000 Enthusiastic Attendees

NATIONAL PHEASANT FEST & QUAIL CLASSIC

Be a part of the much-anticipated 2020 National Pheasant Fest & Quail Classic. The annual national convention
and outdoor tradeshow focuses on wildlife conservation, upland game bird hunting, bird dogs, wildlife habitat
management, pollinators and more!

Join us to showcase your products and services during the nation’s largest upland celebration. Promote your
business to 30,000 individuals who attend the weekend's festivities. Our available booth spaces disappear quickly.
Our attendees are more than observers, they are actively engaged with our partners. Reserve your partnership today!

LIVE SEMINARS
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PheasantFest.org

SPONSORSHIP LEVELS

Go beyond logo placement and exhibit space through custom integrated sponsorships. Build lasting relationships
with attendees by investing in their Pheasant Fest & Quail Classic experience. We are experts at building custom
programs that launch products and build brands. Exciting opportunities await companies like yours. Let us help you
make the most of your sponsorship.

/BRONZE SPONSORSHIP:

e One sponsor corner booth e 2 Invitations to the Thurs. night Partners in Conservation Reception 8
e Additional booths at 25% discount e 2 tickets to the PF/QF National Banquet Saturday night -
e Two listings in the Pheasants Forever Journal e Sponsor recognition in booth provided by PF/QF 2
e Corporate logo in Show Guide e 4 Exhibitor & daily passes (additional passes $5.00 each)

GILVER SPONSORSHIP:
e Two sponsor corner booths e Logo and website link at PheasantsForever.org (=)
e Additional booths at 40% discount e Sponsor recognition in booth provided by PF/QF =3
e Two listings in the Pheasants Forever Journal e 2 Invitations to the Thurs. night Partners in Conservation Reception fj
e Corporate logo in Show Guide e 4 tickets to the PF/QF National Banquet Saturday night "
e Corporate logo on promotional materials & advertising e 8 Exhibitor & daily passes (additional passes $5.00 each)
GOLD SPONSORSHIP:
e Four booths (2 sponsors corners and 2 in line) e Logo and website link at PheasantsForever.org o
e Additional booths at 50% discount e Sponsor recognition in booth provided by PF/QF 8
¢ Custom Event Sponsorship Opportunity e 4 Invitations to the Thurs. night Partners in Conservation Reception 0
e Two listings in the Pheasants Forever Journal o One table of 10 to the PF/QF National Banquet Saturday night -
e Corporate logo in Show Guide * 16 Exhibitor & daily passes (additional passes $5.00 each)

e Corporate logo on promotional materials & advertising

e Six booths (2 sponsor corners and 4 in line)
¢ Additional booths at 60% discount

e Corporate logo on promotional materials & advertising

e Logo and website link at Pheasantsforever.org

e Custom Event Sponsorship Opportunity e Sponsor recognition in booth provided by PF/QF

e Consideration of corporate speaker on a seminar stage * 6 Invitations to the Thurs. night Partners in Conservation Reception
¢ Digital signage throughout the event spotlighting your sponsorship e One Table of 10 to the PF/QF National Banquet Saturday night

e Two listings in the Pheasants Forever magazine ¢ Name and logo recognition at the PF/QF National Banquet

e Corporate logo in Show Guide e 24 Exhibitor & daily passes (additional passes $5.00 each)

CUSTOM SPONSORSHIP OPPORTUNITIES:

¢ Show Bag Sponsorship ¢ Showguide Advertising (Full or Half Page)
e Featured Pheasant Fest show giveaways e Special Couponing

e Lanyard Sponsorship e Seminar Stage Sponsorships

e Video Content Sponsorship e Sunday Family Day Sponsorships

e Hospitality Sponsorship e New Product Showcase

(Hotel Keycard, Shuttlebus Signage, special offers etc.)

For booth reservations or sponsorship opportunities please contact Gerry Cliff,
Pheasants Forever and Quail Forever's Corporate Sales Representative

Office: 651-209-4954 | Cell: 763-350-7362 | Email: gcliff@pheasantsforever.org
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BECOME AN EXHIBITOR AND
JOIN OUR UPLAND CELEBRATION

FEBRUARY 14-16, 2020 | MINNEAPOLIS CONVENTION CENTER

PRESENTED BY

FEDERAL D)




SHOW HOURS: Friday, February 14, 2020 NOON - 8:00 pm Saturday, February 15, 2020 9 am - 6 pm Sunday, February 16, 2020 9 am - 4 pm

BOOTH DISCOUNTS! :
. : e . - . —— POLLINATOR PLAZA —— h 2020 SHOW FLOOR LEGEND
Multiple booth discount - Exhibitors renting more than one booth are eligible for a 10% <
discount Oln' each additional booth. Non-profit diSlcount - 20% discount (Only on standard WILD GAME 461 | 560 561 | 660 661 | 760 761 | 860 HABITAT STAGE 1261 | 1360 1361 | 1460 1461 | 1560 BIRD DOG STAGE
bOOth p05|t|0n5)- Must Send N a copy Of non'prOﬂt status. COOKING STAGE 459 | 558 559 | 658 659 | 758 759 | 858 1250 | 1358 1950 | 1458 | 1450 1558 ' '
LANDOWNER SCAG [ ] 10'x 10" Booth = $950
BOOTH INFORMATION 457 556 557 656 657 756 757 856 HELP ROOM POWER mlll”um‘- 1257 | 1356 1357 | 1456 1457 | 1556 (&\ P
2 NF—— RO PLAN 1 ' .
. . ., . o o v 455 | 554 555 | 654 655 | 754 755 | 854 . 1255 | 1354 1355 | 1454 | 1455 | 1554 BoomooG  surermom soas menrene 10" x 10’ Premium Corner = $‘|’300
e All booth spaces include a 7" x 44" ID sign, plus 8" high back drape and 3" side drape. OCA <> POLARIS o
o Four (4) exhlbltor badges per 10’ booth 453 552 553 652 653 752 753 | 852 11253 | 1352 1353 | 1452 E 1453 | 1552 ) )
' 451 | 550 551 | 650 651 | 750 2@ sso Q2 1251 | 1850 1851 | 1450 X (1451 | 1550 I ) 10°x 10 SponSOI' Corner
§ - (see Sponsorship Levels page for pricing)
For booth reservations, please contact PF/QF's Corporate Sales Representatives: | 2 FEDERAL D)
. . . . 247 346 347 446 447 546 547 646 647 746 747 846 847 946 947 | 1046 1047 | 1146 1147 | 1246 1247 | 1346 1347 | 1446| —= 1447 1546 1547 | 1646 1647 | 1746 1747 |
Gerry Cliff: Office: (651) 209-4954, Cell: 763-350-7362 or Email: gcliff@pheasantsforever.org =
I_UC Ramthun (651) 209_4992 0|’ Ema|| ||’amthun@pheasantsforeverorg 245 344 345 444 445 544 545 644 645 744 745 844 845 944 945 1044 1045 | 1144 1145 | 1244 1245 | 1344 1345 1444 1445 | 1544 1545 | 1644 1645 | 1744 11745 |
243 | 342 343 | 442 443 | 542 543 | 642 643 | 742 743 | 842 843 | 942 943 | 1042 1043 | 1142 1143 | 1242 1243 | 1342 1343 | 1442 1443 | 1542 11543 | 1642, 1643 | 1742 11743 | EXHIB'TOR TEST'MON'ALS
TO become a corporate partner’ please contact: 241 340 341 440 441 540 541 640 641 740 741 840 841 940 941 1040 1041 | 1140 1141 | 1240 1241 | 1340 1341 | 1440 1441 | 1540 1541 | 1640 1641 | 1740 1741
Chris Kalis, Director of Corporate Partnerships for Pheasants Forever & Quail Forever at: 230 | 338 330 | 438 439 | 538 530 | 638 639 | 738 730 | 838 839 | 038 939 | 1038 1039 | 1138 1139 | 1238 1239 | 1338 1339 | 1438 1439 | 1538 1539 | 1638 1639 | 1738 1739 “It's Unique, It's very different than the other shows I've been to on the
(651) 209-4956 or Cka'iS@pheasaHTSforeVer-Org- 237 | 336 337 | 436 437 | 536 537 | 636 637 | 736 737 | 836 837 | 936 937 | 1036 1037 | 1136 1137 | 1236 1237 | 1336 1337 | 1436 1437 | 1536 1537 | 1636 1637 | 1736 1737 huntlng ?Ide of thlngs' It’s not a typlca/ show... I love that theylve tfak.en a
\ perspective on what and who needs to be at that show, and what it is for
235 334 335 434 435 534 535 634 635 734 735 834 835 934 935 1034 1035 | 1134 1135 | 1234 1235 | 1334 1335 | 1434 ) 1435 | 1534 1535 | 1634 1635 | 1734 11735 | ) . ; ) ”
................................................................................................... . the consumer. It feels good being affiliated, being associated...
\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\ ROOSTER ROW <o
EVENING EVENTS - Reid Bryant, Orvis
FRIDAY, FEBRUARY 14™ & SATURDAY FEBRUARY 15™ Vs |z lam | 528\ \529 s loso | 728 e e oo | e 2o lvoss 10| 1028  lmo|isms  ltase | 1azs @9 B T T B e R -
DOﬂ"[ mISS OUT on the tWO blggeSt Upland partles Of the year' COI’ﬂe Celebrate Conservatlon | 326 327 | 426 427 | 526 507 | 626 627 | 726 727 | 826 827 | 926 927 | 1026 1127 | 1226 11227 | 1326 11327 | 1426 11427 | 1526 11527 | 1626 11627 | 1726 11727 ”l was In ShOC/( and aWE'/ They rea//}/ came OUT ln drovesl /t was Crazy[ ”
and our upland hunting heritage while playing raffles, bidding on exclusive gear & trips! | apal  loos | aod  |ios | sos|  lses | esa| leos | 7oal  |ros | ave|  lsos | seal |oos |roed 1195|1208 |15 | 1ape|  laops|uazel  |raos|ispsl  |usos|iesel  |neps|ies  |tzes. .
. . . . — Ron Boehme, The Hunting Dog Podcast
Tickets are limited and are available online at www.pheasantsforever.org/banquet | szl s | a2  |azms | se2|  lses | a2l  lozs | 7zl  7es | sz2 s | 22 lazs |10z2 lvizo |22 |izzsliszel  lisze|iazel  |wzs|iszel  |ises|iez|  |ies|ize  |uzes)
DISCOUNTED HOTEL ROOMS ARE NOW AVAILABLE | 820 821 | 420 421 | 520 521 | 620 621 | 720 721 | 820 821 | 920 921 | 1020 1121 | 1220 1221 | 1320 11821 | 1420 1421 | 1520 1521 | 1620 1621 | 1720 1721 :’.L";- ............ '.t ....... .----}--.-\-/;/---f-) ....... , .t.;;."c; ........ ;j. ....... /-’)------/t/;---l:f;-.--.---;----o
|nventory Of rooms WI” go fast SO book your room needs todayl | 318 319 418 419 518 519 618 619 718 719 818 819 918 919 1018 1119 | 1218 1219 | 1318 1319 | 1418 1419 | 1518 1519 | 1618 1619 | 1718 1719 e me Sum I Up Slmp _y e aven a an OU oors S OW I e IS In ar
. ' ' too many years. It’s a thing of wonder!”
Please visit PheasantsForever.org/hotels I@ . .
PUBLIC LANDS 415 | 514 515 | 614 615 | 714 814 815 | 014 915 | 1014 1115 | 1214 —Dale Bowman, The Chlcago Sun Times
ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo . PAV"_ION 413 512 513 612 613 712 713 812 813 912 913 | 1012 1113 | 1212 YOUTHV".LAGE ©000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
411 510 511 610 611 710 711 810 811 910 911 1010 1111 | 1210 A CONSERVAT'ON EXPER'ENCE ”The entlre Weekend exceeded my eXpeCtatlonS”
A SPEClAL THANK YOU TO OUR NAT|ONAL SPONSORS 409 508 509 608 609 708 709 808 809 908 909 1008 1109 | 1208 > . . - - - .
— Ed Mulholland, Precision Specialist with Buck Bros, Inc. John Deere Dealership
)> 407 506 507 606 607 706 707 806 807 906 907 | 1006 1107 | 1206 SPORTSMAN’S
; F{PURINA| GUIDEET | || eeecccccssccccescccccccccscccccccccccccccsccscccccccscscscccccccccsccssscsccccccssscssscssscccs o
. . scAs M&E 405 | 504 505 | 604 805 | 904 905 | 1004 1105 | 1204
il (ﬁpioft;cz NUTRITION THAT PERFORMS" POWER EQUIPMENT GREAT FACES. GREAT PLACES. @® & J It was another Phenomenal event, thank you for a//OW/ng us to be there
with the Project Upland booth, I'm already looking forward to next year,
— I can’t wait! If you haven’t made it to Pheasant Fest, start making your
ON HUNT SOUNDGEAR" m T e f
et —— g BISH SETTEN plans today for next year! It is an event you do not want to miss if you are
SPORTSMAN'S OXCA % M I N N E APO LI S CO NVE NTIO N c E NTE R a passionate upland bird hunter, conservationist, or have any interest in
Pheasants Forever and the great work that they do!”
d HAYDEN — Ni i i
€> POLARIS R}md OHAYDEN JOHN DEERE MINNEAPOLI S' MINNESOTA Nick Larson, Project Upland, Project Upland Podcast
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